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ABSTRACT 

The main objective of this study is to know customers’ opinion towards the various promotion schemes offered by 

ICICI Bank at Dharmapuri town in Tamilnadu. Since most of us started using credit cards and its benefits, banks are also 

very eager in providing offers and to attract more number of customers. This study has been conducted on 320 respondents. 

Convenience sampling technique which comes under non-probability sampling method was used for the purpose of survey.   
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